
Washington - Alarmed at the 
increasingly populist tone of 
the 2008 political campaign, 
the president of the U.S. 
Chamber of Commerce is set 
to issue a fiery promise to 
spend millions of dollars to 
defeat candidates deemed to 
be anti-business. 

"We plan to build a grass-
roots business organization so 
strong that when it bites you in 
the butt, you bleed," chamber 
President Tom Donohue said. 

The warning from the nation's 
largest trade association came 
against a background of 
mounting popular concern 
over the condition of the econ-
omy. A weak record of job 
creation, the sub-prime mort-
gage crisis, declining home 
values and other problems 
have all helped make the 
economy a major campaign 
issue. 

Presidential candidates in 
particular have responded to 
the public concern. Former 
Sen. John Edwards of North 
Carolina has been the bluntest 
populist voice, but other front-
running Democrats, including 
Sen. Hillary Rodham Clinton 
of New York and Sen. Barack 
Obama of Illinois, have also 
called for change on behalf of 
middle-class voters. 

On the Republican side, for-
mer Arkansas Gov. Mike 
Huckabee - emerging as an 
unexpected front-runner after 
winning the Iowa caucuses - 
has used populist themes in 
his effort to woo independent 
voters, blasting bonus pay for 
corporate chief executives and 
the effect of unfettered global-
ization on workers. 

Reacting to what it sees as a 
potentially hostile political cli-
mate, Donohue said, the 
chamber will seek to punish 

candidates who target busi-
ness interests with their rheto-
ric or policy proposals, includ-
ing congressional and state-
level candidates. 

Although Donohue shied away 
from precise figures, he indi-
cated that his organization 
would spend in excess of the 
approximately $60 million it 
spent in the last presidential 
cycle. That approaches the 
spending levels planned by 
the largest labor unions. 

The chamber president is 
scheduled to announce the 
broad outlines of the organiza-
tion's plans for the 2008 elec-
tion and beyond at a news 
conference here today. 
Donohue also plans to fire a 
rhetorical warning shot across 
the bow of candidates consid-
ered unfriendly to business. 

"I'm concerned about anti-
corporate and populist rhetoric 
from candidates for the presi-
dency, members of Congress 
and the media," he said. "It 
suggests to us that we have to 
demonstrate who it is in this 
society that creates jobs, 
wealth and benefits - and who 
it is that eats them." 

In advance of today's news 
conference, Donohue told The 
Times of his plans to be active 
in 140 congressional districts 
this year, as well as the presi-
dential contest. 

At the state level, Donohue 
said his organization would be 
active in nearly four dozen 
contests for attorney general 
and state supreme courts. 
Both state courts and attor-
neys general are involved in 
decisions affecting business, 
including consumer protection 
and a wide range of litigation. 

    The chamber has become a 
significant force in state and 
national politics under 

Donohue's decade of leader-
ship. Once a notably biparti-
san trade association with a 
limited budget and limited 
influence, it has hugely in-
creased its political fundrais-
ing and developed new ways 
to spend money on behalf of 
pro-business candidates. 

Under Donohue, the organiza-
tion has also frequently 
aligned itself with GOP priori-
ties. 

Since he took over the cham-
ber, contributions by busi-
nesses have soared, often to 
pay for political advertising 
known as "issue ads," which 
are exempt from many of the 
Federal Election Commission 
limits. 

Under a system Donohue 
pioneered, corporations con-
tribute money to the chamber, 
which then finances attack 
ads targeting individual candi-
dates without revealing the 
name of the businesses in-
volved in the ads. 

In 2000, drug companies paid 
the chamber to run advertise-
ments in Michigan to help 
elect then-Republican Sen. 
Spencer Abraham. Pharma-
ceutical companies that year 
gave the chamber additional 
millions to run issue ads at-
tacking mostly Democratic 
House candidates. And large 
corporations paid $1 million or 
more to support advertising 
campaigns against judges 
deemed too friendly to plain-
tiffs. 

There has been pressure from 
lawsuits and government ac-
tivist groups to require the 
chamber to reveal the source 
of its political funds and more 
details on its spending. 

Donohue is not inclined to do 
so.                                                         
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Candidates who speak 
against business interests 
(that includes insurance 
companies) will be tar-
geted by the U.S. Cham-
ber.  



US Chamber…   
 continued from page 10 

"I will disclose any funds I am 
legally required to disclose - 
and not disclose any others," 
Donohue said. "We are exer-
cising our constitutional right 
to petition the government and 
we will continue to do so." 

In 2004, the chamber also 
helped defeat Senate Democ-
ratic Leader Tom Daschle, 
flooding his home state of 
South Dakota with money, ads 
and more than 50 on-the-
ground organizers. 

This year that kind of ground 
tactic is going to be more 
prevalent, Donohue said, not-
ing that the chamber plans to 
make use of its ability to com-
municate freely with its 3 mil-
lion member companies lo-
cated in every congressional 
district. 

In the interview Monday, 
Donohue said he was un-

happy with anti-corporate 
rhetoric coming from candi-
dates in both parties and he 
wanted candidates to know 
about the chamber's ambi-
tious plans. 

Donohue is not likely to name 
names at his news confer-
ence, but there is no doubt he 
is unhappy about Huckabee. 

The concerns Donohue ex-
presses reveal apprehension 
that Republican pro-business 
candidates may lose favor 
with voters and that the GOP's 
important but fragile alliance 
between economic and social 
conservatives is showing 
signs of strain. 

Even more than Republicans, 
Democratic candidates have 
boosted the volume of populist 
messages as the economy 
softens. Edwards, whose trial 
lawyer past has been openly 
criticized by Donohue for 
years, launched new adver-
tisements that warn against 

the danger of replacing 
"corporate Republicans with 
corporate Democrats." 

The middle class, Edwards 
says in the new ad, is "losing 
ground while CEOs pocket 
million-dollar bonuses and 
corporate lobbyists get their 
way in Washington." 

Donohue, in effect the nation's 
leading business advocate, 
kicked back hard at some of 
the leading Democratic pro-
posals on taxes, labor law and 
the courts. 

If that agenda succeeds, he 
said, Democrats "will be gone 
from power for at least 40 
years," though he acknowl-
edged that the political rheto-
ric might moderate after the 
primary season. 

"People on the other side 
have been very strong in the 
way they play in legislation 
and elections. We intend to do 
the same," he said. 
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Incredible lawsuit tales 
By RICK CASEY, Houston Chronicle 

Recently one of my oldest 
and dearest friends, a man 
whose Harvard Ph.D. does-
n't begin to measure his 
intellect and wisdom, sent 
out one of those mass e-
mails meant to amuse and 
appall.  

 "OMG! It's even worse than 
we thought," his message 
began. It was followed by 
something called the annual 
Stella Awards, a list of the 
year's seven "most outland-
ish lawsuits and verdicts in 
the U.S."  

 In last place was the tale of 
Kathleen Robertson of Aus-
tin. A jury decided a furni-
ture store owed her 
$80,000 for a broken ankle 
she suffered tripping over a 
toddler running wild in the 
store.  

 "The store owners were 
understandably surprised by 
the verdict, considering the 
running toddler was her own 
son," the e-mail said.  

 Numbers six through two 
are more ridiculous. Then 
comes numero uno.  

 Winnebago winner?  

 "This year's runaway First 
Place Stella Award winner 
was Mrs. Merv Grazinski, of 
Oklahoma City, who pur-
chased a new 32-foot Win-
nebago motor home. On her 
first trip home, from an OU 
football game, having driven 
on to the freeway, she set 
the cruise control at 70 mph 
and calmly left the driver's 
seat to go to the back of the 
Winnebago to make herself 
a sandwich.  

 "Not surprisingly, the motor 
home left the freeway, 
crashed and overturned. 
Also not surprisingly, Mrs. 
Grazinski sued Winnebago 
for not putting in the 
owner's manual that she 
couldn't actually leave the 
driver's seat while the cruise 
control was set.  

 "The Oklahoma jury 
awarded her - are you sitting 
down? - $1,750,000 plus a 
new motor home. Winne-
bago actually changed their 
manuals as a result of this 
suit, just in case Mrs. Graz-
inski has any relatives who 
might also buy a motor 
home."  
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Tom Donohue, U.S. 
Chamber of Commerce 
President, threatens 
candidates  who dare 
to be pro-consumer.   
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